MAotikég Apaoeig Epeuvwyv tn¢ Kivntikétntag,
G Auvapuikig kat tng Aldyvwong twv Avaykwv tng Ayopag

¢ Tomkng Epyaociag (AAAE) otn Autikry ABriva

AEATIO TYNOY

Me emtuxla vlomolBnke n €peuva pe Bépa: «EMBETIKEG 1} MPOWONLEVEC KALVOTOULIEGY
(disruptive innovation) mou ocuvééovtal pe €EUTMVEC IOAELG KAL OL EMUTTWOELG OTLC Se€1OTNTEG
QaVvEPYWV I 0€ VEEG ELBIKOTNTEC, TOU ‘Epyou «MAOTIKEG Apdoelg Epeuvwy Tng KivnTikdtnTog, TNG
Auvapikng kal Tng Atdyvwong Twv Avaykwv tg Ayopdg tng Tomikng Epyaciog (AAAE) otn

AuTikr) ABrjvax.

H épeuva eotiaoe oTnNV EKTILNON TWV AVOYKWY 0 LEANOVTIKEC ELOLKOTNTEC Kal SeELOTNTEC Ao

TIC (Oleg TIC EMIXEPNOEL KAL OTNV TIPOCEYYLON QmoOKINoNG QUTWV Twv Oe€loTATwY Tou
avBpwritvou SuvaulkoU TN TEPLOXNG, OAWV TWV NAKLWY UE OTOXEUON —HUETAED AAAWV- TNV
UTTOOTAPLEN TNC «EVEPYOU YAPAVONG», WOTE oL Avepyol Twv 50 eTwv va Bpouv ta enmoueva

XPOvLa SOUAELA e (BLleg EUKALPIEG PUE AVEPYOUC ULKPOTEPWY NALKLWV.

Ta Baolkd amoteAéopata TnG €peuvac cuvolilovtal we eENc:
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«H mAgoynela twv epwtwusvwy (dvw toU
46%) exktiud otL pla TV KAAUYn twv VEwv
Teyvoloyikwv  avaykwv Ta  amottndouv
atedéxn/epyalousvol LE ELSIKOTNTEC/YVWOELG
OXETIKEG UE TNV TANPOWOPIKN Kat To Stabiktuo,
evw gva mnooootd 8,5% UVswpel ot Va
anoutnGouv ELOIKOTNTEC LIE YVWOELG OF VEECG
TEYVOAOYIEC KaL Eval TOOOOTO 5,2% LE YVWOELG
e-shop, digital marketing, social media»
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MAotikég Apaoeig Epeuvwv tn¢ Kivnuikétntag,
(NG Auvapuikng kat Tng Aldyvwong twv Avaykwv tng Ayopag

“ ¢ TomknA¢ Epyaciag (AAAE) otn Autikr ABriva

MdAAov «H mAsoYnepia twv EpWTWUEVWY

{ 9 L y ’ ’ r ’
MeluglBle ZLV°U’°2°(‘J$“E”°” EKTUG OTL N Yprion Tou SLadIKTUOU

0 ’ ’

; Ja  ennpedcet  Verika NV

2ilyoupa ) ,
Meiwaon 17% enelpnuatikotnta  (44%). ‘Eva
nmoogooté ¢ taéng tou 27%
eupavifetar  anaiotédoéo, apoU
ekTiua OtL Ja emipépeL pelwan, evw
) 10 29% ekTiua ot Sev Ja emnpedocel
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XwpLKr anotUnwon oMLt CEWV O VEEG ELBKOTNTEG yLoL TNV KAAV YN TWV VEWV
TEXVOAOYIKWV OVAYKWV

rvwoelg MAnpodoptkric/ Atadiktiou TVWOELG VEWV TEXVOAOYLWV

I'vwoelg e-shop, digital marketing, social media Nounég NvwoeLg

I omoladnmote Sleukpivion MapaKkaAe(oTe va eMIKOWWVHOETE 0T SleUBuVon NAEKTPOVIKOU
Ttaxudpoueiov info@asda.gr

To €pY0 EVTAOOETAL OTNV EYKEKPLUEVN STPATNYLIKY Blolung AoTikng Avamtuéng tTng AUTIKAG

ABrvog pe titho: «Aladnuotikn Etalpikn Xxéon yla Tnv Avamrtuén tng Autikng ABrvag e

aflomoinon tng OXE/BAA» tou Emixelpnotakol Mpoypaupatog «Attikn» 2014-2020» kat

ouyxpnuatodoteital anod to EKT.
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